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Aftermarket

Featured
Lobbying Update
With the recent announcement of the new 112th Congress rosters for the House and 
Senate Judiciary Committees and the reinstated House Judiciary Subcommittee on 
Intellectual Property, the QPC has already begun in earnest, and will continue, its 
simultaneous efforts to seek reintroduction of the “Access to Repair Parts Act.” We 
will educate new members of Congress (particularly the new ones on key 
committees) about the need for Congress to act in order to prevent the use of design 
patents to eliminate competition in the automotive parts industry.     

In particular, the QPC looks forward to continuing its work with the new House 
Judiciary Committee Chairman, Lamar Smith (R-TX), and Ranking Member, John 
Conyers (D-MI), along with the new Intellectual Property Subcommittee Chairman, 
Bob Goodlatte (R-VA), and Ranking Member, Mel Watt (D-NC). On the Senate side,  
we will be working with the Chairman and Ranking Member of the Senate Judiciary 
Committee, Patrick Leahy (D-VT) and Charles Grassley (R-IA), respectively.

To compliment this effort, shortly after the President’s Day Recess, we are planning a 
“Hill drop” of new and updated advocacy materials to all members of the 112th

Congress.  Soon we will share these materials, created by our new PR firm, Ketchum. 

Beltway Briefing

Key Congressional 

Committees

QPC Members 
Survey

•You have until 
February 11 to 

take a brief survey
so we can learn 

more about your 
areas of interest 
and ways your 

organization can 
participate in and 
contribute to the 
Coalition effort

Petition on 
Facebook

•We are exploring 
adding the petition 

as a tab on our 
Facebook page. 

We will keep you 
posted so you can 

help us garner 
more signatures by 

sharing it within 
your networks

Capitol Hill Drop

•Beginning 
February 28, we 

will distribute 
brochures and 

other materials to 
raise awareness 
for our cause in 

advance of 
reintroduction to 

the “Access to 
Repair Parts Act”

Media Desk-side 
Briefings

•Eileen will begin a 
series of 

conversations with 
Washington, D.C. 

press to spread the 
message about the 

campaign and 
Coalition’s efforts

New Consumer 
Focused URL

•We have selected 
a new URL, 

Keepautoparts 
affordable.com, 
which will link to 

QPC‘s website and 
will be promoted 

in consumer media 
coverage to 

generate traffic

House Committee on the Judiciary

House Subcommittee on 
Intellectual Property, Competition, 

and the Internet

Senate Committee on the Judiciary

http://www.zoomerang.com/Survey/WEB22BSMTCLTNC
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In the Spotlight
QPC Hired PR Agency Ketchum 

This month QPC hired the seasoned Ketchum 
Public Affairs team to help us spread the 
message about affordable replacement parts 
beyond the Beltway to consumers. 

Ketchum is the winner of the most awards won 
by any agency in the industry, including PR News’ 
“Large Agency of the Year” award for 2010. 

Public Relations Strategy

The Public Affairs team is comprised of professionals with decades of 
experience inside newsrooms on presidential campaign trails, on Capitol 
Hill, in trade associations and in the White House.  

YŜǘŎƘǳƳΩǎ !ǿŀǊŘ-Winning Work
Å “Public Affairs Campaign of the Year” in 2008 for Delta Air Lines’ “Keep 

Delta My Delta” campaign
Å “Global Campaign of the Year” in 2007 for the Russian Federation’s 

Presidency of the G8 Summit
Å “Public Affairs Campaign of the Year” in 2006 for saving a Connecticut 

military base from base realignment and closure

Call to Action
Sign the Petition to Protect 
Competition and Keep Auto 

Parts Affordable 
άL ǎǳǇǇƻǊǘ ŎƻƳǇŜǘƛǘƛƻƴ ƛƴ ǘƘŜ ŀǳǘƻƳƻǘƛǾŜ 

parts industry because it is good for 

everyone. It is good for consumers 
because it keeps the cost of collision 

repair parts down. It is good for 
businesses because it ensures 

availability of collision repair parts, 
which means more cars can be repaired 
more quickly and that helps repair shops 

stay in business. And it is good for the 
U.S. economy because the alternative 

replacement parts industry employs tens 
of thousands of American workers in 

cities and small towns across the country 
in all 50 states.

The interests of consumers, businesses 
and the economy are best served by 

protecting competition in the automotive 
ǇŀǊǘǎ ƛƴŘǳǎǘǊȅΦέ

Our public relations strategy revolves around an 
integrated, national consumer-focused campaign, 
creating a “surround sound” environment in 
Washington, which will:

1) Ensure  legislators are seeing, reading and 
hearing QPC’s story

2) Increase the likelihood they will take notice

3) Provide them with “political cover” they may 
need to sponsor and/or support legislation –
or at least remain neutral  

A hypothetical example of how this works is 
represented to the right:

Reads
about 

campaign 
in The Hill 

Reads 
Coalition 
op-ed  in 

hometown 
paper

Key 
Legislator

Create a ñSurround Soundò


